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Agenda
Looking forward through 2010 and beyond
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* Objective
— Introduce the team and outline key growth opportunities
« Agenda
— Introductions: meet the team All
— Current trading Paul Doughty
— Industry/Market overview: headroom for growth Peter Plumb
— Marketing: leading the industry David Osborne
Questions

— Break for refreshments

— Money: returning to growth Tobias Van der Meer
Questions

— Insurance: more than motor Graham Donoghue
Questions

.
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Our management team

Great mix of skills and experience
- r I I 7 S S SR

Peter Plumb, Paul Doughty,
CEO CFO
Annie O’'Grady, Tobias Van der Meer,
CTO MD Money
moneysupermarket
agreatdeal easier
| |
Alan Cairns, Graham Donoghue,
HR Director MD Travel, Insure and
_ . Home Services
David Osborne, lan Williams,
Marketing Director PR & Communications
Director

.
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Paul Doughty - CFO

CURRENT TRADING

L
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Q1 2010 IMS

Solid Start to 2010
IS GEEEES G S G S D S G

Q1 2010 revenues 6% ahead of Q1 2009 (9% excluding Travelsupermarket.com)
— January slow across all verticals with trading improving in February and March

— Visitors down circa 4% on Q1 2009 (4% ahead excluding Travelsupermarket.com)

 Money

— Revenues 7% ahead
» Visitors 15% lower but transaction count more than 8% higher

* Q1 2009 researchers rather than buyers given number of base rate changes and uncertainty in wider financial
market

— Availability of credit products stable to improving and banks less reliant on consumer retail deposits

« Change in sales mix towards credit based products away from general banking (Savings and Current accounts)

* Insurance
— Revenues 10% ahead
* Visitors broadly flat although improving throughout quarter

— Growth across all other major insurance channels

e Motor, Home, Travel and Life Insurance

i
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Q1 2010 IMS

Solid Start to 2010
IS GEEEES G S G S D S G

« Travel
— Revenues approx 18% down on lower visitor volumes

— Continued to manage to margin in weak trading environment

« Home services
— Revenues approx 20% ahead
Stronger utilities performance
* Visitors approx 62% ahead of last year largely from shopping and vouchers
 Front end investment in Q1
— Media
Airtime and production costs

— Technology

Site launches in Motor and credit cards with more to follow
— Expected to continue for at least balance of H1
« Trading in line with Boards expectations
— Good base for Q2 and beyond

— Confident in the Groups prospects for the year

i
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Peter Plumb - CEO

INDUSTRY/MARKET OVERVIEW:
Headroom for growth

L
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Agenda

S S S S S S 75 F
« Summary of our current position
e Our Business Model
e Our Market
* Our Customers

e Our Industry

i
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Current situation summary

H109 stabilised and H209 invested for growth
I I r 7 | S SIS S

 H1 2009

— Cut costs and stabilised the business
— Marketing focus ‘more for less’

— Systems and technology review building systems for the next 3 years

« H2 2009
— Invested £4M for growth
— Built and launched new Motor, Cards and Voucher site

— Built brand through Peter Jones ‘Saving Money On Household Bills’ campaign

 Jan-Feb 2010
— Launched new ‘Haggle Hero’ campaign
— Started with +120 fee paying providers vs Jan 2009
— Slow Jan but momentum building in Motor and Cards

— Investments in systems and brands to continue

.
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Our Business Model
Matching customers to the right product and right provider
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Our Business Model: How we make money

Efficient customer acquisition costs to providers

S D D S e Y S
CPA CPC CPL Commission Display
(Cost Per App) (Cost Per Click) (Cost Per Lead) (£ per sale) Advertising
PAA SAS
Insurance q/ - v v v
Money Q/ - v v v
Home Ser v v - - v
Travel v q/ - - 4
Rev % (09) 79% 11% 5% 1% 4%

L]
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Our Market

We estimate we have 3% of our major markets
- r I r° §Fr 7 By y  F

Equivalent new transaction market size £3,655mm

Money

£1352m (37%)

Money includes:
Credit cards, mortgages, loans, savings and
current accounts

Provider
°“"“et& Insurance includes:
Rl ENE Motor, home, travel and life insurance
£630mm ) _
(17%) Home services includes:

Energy, broadband and mobile

~ Home Services

£1113m (30%)

Market size estimates based on
Volume of all new transactions x
MS commission rates

Moneysupermarket.c

om
£108m (3%)

Offline £2,922mm
(80%)

Sources: Management Estimates 2009 Market using external research

><—  Online—%
£733mm (20%

\
i Moneysupermarket.com :
£108m (3%) |

1l
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Our Market: Online transactions continue to grow

We estimate our share as circa 15% of the online market
IS GEEEES G S G S

Market size £m
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Our Market: Aggregation lags online adoption

Credit cards are 2 - 3 years behind Motor Insurance
I I r 7 |  r  J

How customers buy Motor Insurance

100% -
B Face to Face
® Direct
® Online
m Aggregation
O% | |
06 07 08 09

(|
Source GfK 13 moneysupermarket @
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Our Industry: Barriers to usage for money products are falling

Customers increasingly make decisions without financial advisors
I I r 7 | S SIS S

People who have tried comparison sites say....

| am more confident using comparison sites than | was a
year ago

| make more decisions on my own (eg. without financial
advice) about which financial products to buy than | did a
year ago

Comparison sites have made it easier to buy financial
products

Comparison sites have made it easier to research
financial products

Source: YouGov Comparison Check survey: response by users to extent 1

m
agreement with statements n: 2088 moneysupermarket @
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Our Customers:

Makeovers in 09 saved customers an average of £1800
I I r 7 | S SIS S

| m16-24 W25-44 mA45-54 W55-64 WE5+ |

Teachers, Keith and Brenda

save almost £1,500

100% -
Credit card: saving £460
Home insurance: saving £315
Car insurance: saving £230

90% A
80% A
70% A
60% A

Esme is £4,800 better off
50% -

Savings & ISA: saving £4,220
Car insurance: saving £227
Utilities: saving £174

40% A

30% A

20% A

10% A

Matt and Jessica save £1,300

0% T .

S\ S\
&° &° 006\ i :
Q& Q& & Utilities: saving £420
N .
&° @80 & Current account: saving £390
O . .
'S & QOQQ’ Home insurance: saving £230
S ¢’
& QQ
¥ \
(|
Source: GfK GfK NOP Financial Research Survey (FRS) and Moneysupermarket 15 mnneysupermarket @
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Our Industry

Opening the door for cross sell of money products
I I r 7 |  r  J

Financial product purchases: bought through comparison sites

Motor Insurance 63%

House Insurance 49%

Travel Insurance 41%

Credit Card 24%
Loan 24%
Savings 18%
Mortgages 9%
Source: YouGov Comparison Check survey: response by users to @
purchase through comparison site 16 moneysupermarket @
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House Model

Best
Products

No reason to go
anywhere else

Helping every household
to make the most of their

money

Best Shop Data

Open when and
wherever a customer Keep safe and use it to
wants it delight customer

17

Build our
Brand

Be front of customers
minds and needs

moneysu p-ermarket
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Summary

We have headroom for growth
I I r 7 |  r  J

Our Team: right mix of skills and experience
Our Business model: delivers value to our providers
Our Market: we are circa 15% share of the online market

Our Customers: have a growing comfort/enthusiasm for aggregation

L]
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David Osborne, Marketing Director

MARKETING: Building a strong brand

3]
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Agenda

Marketing: building a strong brand
I I r 7 | S SIS S

« Qverview

« Approach
— Direct to Site (DTS)
— Search Engine Marketing (SEM)

— Portal Partners

Summary

3]
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Overview: our vision

Helping every household to make the most of their money
I I r 7 |  r  J

Build a
strong brand

Best Give every customer a Build our
Products reason to visit everyday Brand

WIIESIEVEI ad CUDLUIIIEI ncecp saic artu USe it to
No reason to go

wants it delight customer Be front of customers

anywhere else minds and needs

21 moneysupermarket
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Overview: Britain's no.1

Consumers favourite comparison website, with best reputation
I I r 7 | S S SR

Favourite Comparison Website Best reputation (net positive)

com tretne
onfused.com market.com

comparethe
market.com LEuSwitch.r_.:jm

b'-;:ﬁ'
onfused.com

LE uSwitch.com

TESCO Compare TESCO COmpare

Source: YouGov Comparison Check - Q: What is your favourite comparison website overall? AND On a scale of 1 to 5 where 1 is ‘bad
reputation’ and 5 is ‘good reputation, how would you rate the reputation of each of these comparison sites?
Base: all browsed for or bought product through a comparison site (only showed sites respondent had browsed on/ bought through): sizes

m
variable 22 moneysupermarket @
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Overview: a dominant market position

Britain's no 1 and over 2x bigger than next biggest
I I r 7 |

S50.0% 4
41.53% 4 2 %
0.0%
30.0%
16.20%
20.0% — s
10,0960 o 1 1.1;_‘35-{::
8.27%
Dl::"i:' T T T T T T T T T T T 1
11 09 ] 04 01 29 26 24 21 19 16 13 13 10
Apr May Jun Jul Aug Aug Sep Oct MNov Dec Jan Feb Mar Apr
2009 2010 2010
B www.moneysupermarket.com [l www. gocompare.com
B www.comparethemarket.com B www.confused.com
www tescocompare. com
Wieskly market share in 'City' (Cusk. Cak.}), measured by visibs, bassad on UK
usage.
Created: 12,/04,/2010. & Copyright 19298-2010 Hitwise Pty Lbd.  Source: Experian Hibwise LK
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Overview: 2009 was about getting more for less
Cost per visitor £0.48 with no loss in number or quality of visitors

2007 2008 2009
£m % £m % £m %
Online 46.1 73% 56.8 5% | 42.4 3%
Offline 17.0 27% 19.0 25% 15.6 27%
Total 63.1 100% | 75.8 100% | 58.0 100%
Visitors (M) 91.0 120.1 120.5

per visitor

Margin per visitor %

59%

S57%

58%

24
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Overview: £22.3m spent by big 4 on broadcast media in Q1

Media spend from leading comparison sites estimated +6%

G D D S e S S
+25% +7% -12%
£9,000,000 -
£8,000,000 -
£7,000,000 A
£6,000,000 A
£5,000,000 -
£4,000,000 -
£3,000,000 -
£2,000,000 -
£1,000,000 A
£0 T T . . . .
Jan 09 Jan 10 Feb 09 Feb 10 Mar 09 Mar 10

B Moneysupermarket.com m Confused.com m Comparethemarket.com ® Gocompare.com

Source: All Media Nielsen Media Jan 2009 — Mar 2010 ex TV sponsorship /

Online / VOD. Neilson Mar 2010 figures are not final. All spends are gross. MS 25 >
spends are all gross actual and inc TS spends. moneysupermarket
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Approach: increase % of revenue from DTS to open margin

Visitors come from three sources

Revenue by source

3 sources of traffic

® Direct to site (DTS*) 2009
" paid search (SEM)

= Partnerships

2008

0% 100%
*DTS combines CRM, natural search (SEO) and 2
brand paid search SEM visitors 6 moneysupermarket
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Approach: Direct to site (DTS) provides better quality customers

A DTS customer more likely to buy than a paid search or partner visitor
I I r 7 |  r  J

Car Insurance conversion (actual purchase) by
source (Paid search "car insurance" = 100)

Typing moneysupermarket.com into browser 466.7%

Paid Search - Brand 282.5%
CRM 250.9%
SEO - NonBrand 215.8%

Paid Search - "car insurance" 100.0%

Partnerships 43.9%

(i
Source — % purchasers by source. Car insurance actual buyers 27 moneysupermarket @
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Approach: providing the antidote to a British malaise!

« 68% of Britons still feel “uncomfortable” negotiating a price

AND
 90% never/only occasionally do it
EVEN THOUGH

e 85% who do so are successful

moneysupermarket.com is the British way to get

a great deal
(I.e. haggle free)

o
Source: MCBD Omnibus / Daily Mirror (10/4/09) 28 moneysupermarket @
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Approach: our ‘haggle hero’ will drive brand preference

moneysupermarket @




Approach: building penetration beyond car insurance

Less than 45% of internet users realise we compare money products
I I r 7 | S S SR

Prompted awareness of moneysupermarket.com

comparing...

80%

70%
60%
50%

40% A
30%
20%
10% -

0%

Source: HPI moneysupermarket.com brand and advertising tracker Feb 2010

30

Used comparison as an information source - All

those that purchased

80% 1
70%
60% -
50%
40%
30%
20%

[l m

0% ‘ ‘

Source: GfK FRS 12 months ending Dec 09
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Approach: advertising money comparison on TV
New money campaign broke March 19th

L
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Approach: make advertising spend work harder

Peter Jones built trust, Omid Dijalili is delivering cut through
- I I r Fr 7 | S S SR

Spontaneous Awareness (%)

Source: Internal HPI Branded Advertising Tracker .
Question: What is the 15t price comparison site you can think of, combined with; 32 "
Question 2: Which other price comparison sites are you aware of mnneysupermarket

agreat deal easier



Approach: be a strong and visible voice in the media

Over 1000 pieces of positive news coverage every month
I SIS S

The Sunhay Tele

= N ~, Sr—
. ‘v. s 2o, *

Savinas

"suprlied by FYIONEYSU permarket

the price comparison site

HOTICE MIN % INT
OR TERM DEPOSIT GROSS

CONTACT ACCOUNT
NO NOTICE ACCOUNTS
g - Angla Irish Bank 0845 455 2237  Eaey Access Deposit  Mone £500 4.80%
s e Mansfield B5 (4B 202066 Postal Tocker Thiee __hlone 1,000 4 7h%
Rising inflation has dealt another blow to savers, but itis still possible | [4niersalBs 083 L7 1313 Prime Time LL] 5000 e
to get a return on your money. Paul Farrow looks at the options NOTICE ACCOUNTS
et oy s L i kg o el Mg o e the Northern Reck 0645 B0 4456 Shver Savings 30 a00ey  ©5,000 £.00%,
Seoooei odRions Hoay, T e bt ot | | Manchoester BS 0BT0 GO0 0B10_ Premier Molicd B0 Day £2,600 4,80%
endure ey rates o Polmid d s sk . Heritablo Bank 0845 BO7 1212120 Day Notica 190Day  £2,000 5.01%
intenait on el savings forthe best part__ ool paving s paltey gl ol it
INTERNET ONLY ACCOUNTS
OB . : ; o
THE SUNDAY TIMES 27 February 2010 | [ e ™ N H L
Drive a hard bar ain Bradiord & Bingley bradiordandbingiey ook eSeings 2 Mg £1,000 £,85%
- - g MONTHLY INTEREST
with YOoUr Ccar INSUKEer ||swossngey oomtigsyor e None €000 a78%
o OB . | |cheiseaBs 01242 P83560_ Guarantea 50 lss 3 500wy 5500 4.55%
I/ VAlE afiaco SWITCH AND SAVE Northern Rock 045 A0 4458 Siver Savings 30 A0 Day 5 000 4.50%
remium rises at Get behind
renewaltime: says the controts | | |hiN| CASH ISAS
lexandra Goss JAMES HORLOCK, &
R L Halifax DB45 BN B147 154 Saver Dindt hong £1 5.00%
ey ety o Braciord & Binglay bradiordendbingley ook eSedngsiSa one 1,000 5.00%
E 721100 s : 1 o1 '
19:50 [RTIES EVACUATED IN VILLAGE OF WOTTER AFTER Safiron Walden BS OILETE T Tk B4 R B
TESSA ONLY ISAS
Hialitax 0B45 601 5147 _ 154 Saver Dinecd Mo £1 5.00%
Loughborough BS 07500 631560 TESSA Oy 54 nstant £10 4.00%
Herpenden B3 01550 765411 TESSAIGA 280sy __ £100 5.00%
Eﬂlrm'w\ﬁ-.unk‘rmaperrrm-srwn
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Approach: be very visible at the point of purchase

Visits from natural links are free, yet we pay to appear in sponsored links
— 1 I r I —— SIS S

GOUSIET compare car insurance | Search | Advanced Search
Search: @ the web O pages from the UK

Wehbh [# Show options. . Hesults 1 - 10 of about 28,100,000 for compare car insurance. (0,22 seconds)
ﬁ:ompare Car Insurance Sponsored Lin@
honeysupermarket. com/Car-Insurance Haggle Free Deals. Save an Awverage £141 on your Car Insurance today!
>0 Compare Car Insurance Sponsored
. . <—
GoCompare. com/Carlnsurance Compare 120+ insurers & save £212 Comparing more quotes than everl Links (SEM)
Confused Car Insurance
W.cnnfused.cum Find your cheapest! 1 form compares up to 89 car insurance companies. )
Car Insurance | Compare Cheap hMotor Insurance Quotes ... '\

Compare Car Insurance quotes and cover from all the major players like: ... Our car
insurance comparison site helps you to compare guotes from more than 100 ...
waany, moneysupermarket. com/car-insurance/ - Cached

Car lnsurance | Compare Cheap Car lnsurance - Compare the Market

Let Compare the Market search a range of car insurance policies, to make sure you get the .
best deal possible. Go online and get a great deal on your car ... Natural Links (SEO)
wiawy, comparethemarket. comd - Cached - Similar

Car Insurance == Compare Cheap Car Insurance Luotes | Gocompare . com
Clur customers save an average of £211.94 on car insurance by comparing cheap car
insurance guotes from over 120 insurance companies. See if you could sawvel -/

wanny. JOCOompare. comi/car-insurance) - Cached - Similar
34 moneysupermarket @
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Approach: be no.1 in natural listings on most popular terms

A team of 24 search experts in house

- Money Insurance —— Travel Other
Keyword Position ‘Keyword Position Keyword Position Keyword Position
credit cards 1 car insurance 1 flights vouchers 11
. cheap car . : restaurant
credit card 1 nsurance 1 flights to Paris vouchers 9
home flights to game
loans ! insurance ! Majorca consoles 1
house digital
cheap loans 1 insurance 1 UK breaks cameras 8
travel . cheap
mortgages 1 insurance 2 cheap car hire broadband 1
. cheap travel car hire in compare gas
savings 1 insurance 2 Malaga prices !
savings 1 life insurance 1 car hire in chegp 1
accounts Portugal electricity
cheap package :
bank accounts 1 insurance 1 holidays mobile phones 9
Source: Google UK, 22 March 2010 35
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Approach: actively build inbound links from other websites

c.7k unique websites have links to us
I I r 7 | S SIS S

Unique websites linking to domain

8,000 -
7,000 -
6,000 -
5,000 -
4,000 -
3,000 -
2,000 -
1,000 - n
&

.
Source: SEOMOZ February 2010 moneysupermarket @
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Approach: build pages with relevant content
Engines like Google search for popular, trusted and relevant content

®

Optimised copy
visible to Google

Hello!
Sign in to view your previous guotes

NEWS &
VOUCHERS B commuNITY

moneysuper market
agreatdeal easier

MOBILE -

AR INSURANCE

COMPARE CHEAP CAR INSURANCE
QUOTES TODAY

nsurance costs are rising, So compare prices now

| —

GET A NEW QUOTE »

VIEWYOTT »REVIOUS QUOTES

\V‘:mbm o‘)‘ Ne, p
Wad S 2
@) GH={HD

.
Over 100 companies to choose from... compare Car Insurance quotes and cover from all the major players like:
\ I Esadmical |G

Sl esure @ gt el Keikfity [T

INSURANCE

Car Insurance Guides

Read our car
& Tips

gnce guides

Need helfimding cheap car insurance?Read our car insurance guides to learn how to find the cheapest motor insurance quotes
and obtain the coveThat best suits your motoring neede

nderstand how UK car insurance™satpanies operate and how your pe aal circumstances affect the cost of your insurance.
Lear

ar Insurance Qv to lower your premiums and cormpee the market to find the best car insUrames guotes

Car Insurance guide } Car Insurance policy types = Your no claims discount
Canswade A Rg:d our car insurance Chll.mse the right type of —f Sla\@ m::neywnth your no
companies guide. policy. - A claims bonus.

Mu!e CarInsurance » Read our carinsurance guides
options
Read our top tips for cheaper car insurance
Why use PP P

moneysupermarket.com? Save even more money on your car insurance with our top money saving ideas. Learn how you can minimise your risk in the eyes of
UK motor insurance companies and benefit from lower premiums.

» Read our car insurance tips

Contact Us - Investor Relations - Awards - Careers - Hews - Terms & Conditions - Security - Affiliates

37 moneysupermarket
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Approach: create value from 10.3m opt-in email addresses

E-mail marketing drives trial, repeat purchase and cross-sell
- I I r Fr 7 | S S SR

®
moneysupermarket @ moneysupermarket - ,
agreatdeal easier To display this emall in click here agreatdeal easier To view this email in a web browser, click here
,%”c%
Renew your car insurance rnon A 47«,,} UKs longest 0% balance
- (3 At AT
for just £190.25 today Ptre,y, . -y 65 transfer & purchase card
Hurry, great prices like this won't last forever I[(\ l'(‘ & Exclusive to moneysupermarket.com customers

& 0% for 12 months & a great range of Virgin discounts
View virgin card details »

3 = 5 4 < o Whether you are looking for a credit card to spread the cost of purchases or looking to switch an
Yes, it's almost renewal time, but rather than wait until the last minute to frantically search for a good outstanding debt to a 0% balance transfer card, we can help you find the best card for your needs.

deal why not get a great deal on your car insurance right now.

BUY YOUR INSURANCE NOW k

Dear Nicola

To make life easier, we've checked over 170 credit cards to find 4 of the best deals on the market -
We've made it nice and easy by searching over 100 leading insurers to find you the cheapest prices take your pick...
for your . Here's your top 6 prices, go on claim your premium today.

_— —

Your top 6 renewal prices

i 0% Balance transfer
Provider Annual Premium Vle\g '::;’"s Barolbyiard Platan
Remember! 5
Bos; Insurers update their 2y oS — 0 /0 for 15 months on balance transfers

. 15.9% Typical APR 2.90% transfer fee m
W VISA

@ Contactless Payment Technology

o Y
wmn Pricg & prices frequently so
® Alliance 4o £1 90.25 m to guarantee these
Leicester =ttt Al o

prices buy today.

Alliance & Leicester

privilege £220.50 D e ——

privilege Virgin Credit Card Exclusive

Relind £253.05 29

Kwik-Fit insurance

0% for 12 months on purchases

AB O i i m

0 Longest combined 0% balance
\¥ transfer & purchase card

38 moneysupermarket
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Approach: vouchers keep us front of mind

Through local tool we offer relevant and rich voucher content
I I r 7 | S SIS S

moneysupermarket
agreatdealeasier

) MOBILE R NEWS &
m MONEY INSURANCE TRAVEL UTILITIES FioTES “ BROADBAND m COMMUNITY

chers ®» Any Pizza for Only £6.20 using this printable voucher

Voucher for Pizza Express

&

e Any Pizza for Only £6.20 using this printable ;
voucher Get store & restauram' %
vouchers NEAR YOU!

Expires on Sun, Apr 25, 2010 Bchae BecEGD :
L

SKirkby |

. ) . . . . . 2/ 8 1 B achficih
Fizza Express are helping to cutthe price of your kill by offering all their diners asny Pizza for = ia LA J
Only £6.20 using this printable voucher. Whether you are planning a romantic meal for two, ara vats i—a 4 Heano
family meal for more, moneysupermarket.com are here to help make dining out cheaper than N ? hf"hurr'/

ever before. Moneysupermarket.com are dedicated to bringing vou all the latest printakle
vouchers, discounts codes and 2-for-1 meal offers, working with Pizza Express and many other

! ! Mearest vouchers for EC2ZM 2PP
leading restaurant chains.

La 'Trm:.r; Up To 50% off
Print » » See all Pizza Express vouchers —wwemimee —: Tapas to Share
when vou
use .
Other best selling products customers have bought Geta free
» Average saving of £131 on a3 Market Leading High Interest cheeseburger
Buildings and Contents policy 'n"'“‘"w‘ Savings Accounts aref..
- Three Small
a8g Alliance  » COmpare The Best Rate Loans 3 » See our Premium / Premier Flates and a
m  Leicester Credit Cards Eottle of WWine
i
39 moneysupermarket
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Approach: money-off vouchers anytime, anywhere

Voucher site accessible from all handsets
IS G G S — S SIS

il 5:59 PM ="
VOUCHERS IN YOUR AREA  "Refine Resutts”

What's Ending What's Loca

Audio Visual
¢ Pizza Express
Baby Products x2S Half Price on all Pizzas

Che:and Moslc ] See all 2 vouchers for this store
Pizza Express Computers and Gaming
Half Price on all Pizzas
DIy

See all 2 vouchers for this store DVDs BluRay and Videos See all 8 vouchers for this store

% ~ Marks & Spencer i -
3\ & il p i \ Fashion Ego ﬁestaurants

B
| Food and Drink

See all 13 vouchers for this store See all 3 vouchers for this store

40 moneysupermarket @




Approach: extracting value from paid search (SEM)

We bid on over 2m keywords and pay to appear on sponsored links

1

GOUSIE: Ihouse insurance

‘ | Search |Advanced Search

Search; @ the web O pages from the UK

Weh [ Show options.

Direct Line House Cover
Directline. comiHome-Insurance

Results 1 - 10 of about 79,700,000 for house insurance. (0.24 seconds)

Sponsored Links

12 Months for the Price of 9 Plus Free Home Emergency Cowver

Sponsored Links

Home Insurance

Cheap House Insurance
Moneysupermarket. com/House

Find a cheap house insurance deal B5+ leading insurers covered. ]

e, GoCompare. com/Home-Insurance

[Go Compare Home Insurance
minutes,

Compare house insurance prices, get a home insurance guote in]

Home Insurance Comparison | Compare Cheap House Insurance Quotes ...

Compare home insurance quotes from leading insurers including: ... Learn about leading UK

home insurance companies and see our top tips for help obtaining ...

wnewe noneysupermarket. comfhome! - Cached - Similar

Home Insurance | Compare Home Insurance, Home Insurance Quote ...

Wyith so many home insurance options around, Compare the Market makes it easy to

compare home insurance policies online.

wnewe. cormparethemarket com/home-insurance/ - Cached - Similar

Cheap Home Insurance Quote Lk | Online House Insurance Cluote ...

Buy Home Insurance Online from MORE TH=MN and enjoy FREE contents cower in the home

when you take out Buildings Insurance at the same time.

wnewe norethan. com/Pages/. . /Home/HomeHomepage aspx - Cached - Similar

41

= 15% Online Discount

= Claim Free for 1%r? Get Extra 30% ‘ 4

whanw. CO-0perativeinsurance. co.uk

Quote Me Happy Insurance
Quote now and get 2 months free
Save up to £73 on house insurance
v Aviva. co. Uk/House Insurance

S0+ House Insurance
See How MMuch ¥ou Could Save With ‘
The Ower 50s Insurance Specialists

wanrwy. CastleCover. co.uk

Eree Contents Insurance

Get Up to £75 000 Free Contents and
£200 Home Emergency Assistance.
horeThan com/House-Insurance

Half Price Insurance

Count on Churchill for 50% off
if you have 5 years no claims
wennwd. churchill cormdhome

mﬂneyﬁupermarket @
agreat deal easier
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Approach: bid tool allows us to make informed decisions

A bid tool gives management and control

T T D R e e ) I e

E

o

Q.

~~

(b)

=) <
o o
>

o = =
N I
~—~

wn |

Y4

©

O

Cost

=—Clicks =#—Revenue =#—Profit =—><Margin

(|
Note: For illustration purposes only 42 moneysupermarket @
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Approach: taking our product to partner sites

We operate a revenue share model with partners, built up over 10 yrs!
- I ___r r Fr 7 | S S SR

COMPARE AND APPLY mark donnang@mene

H . »our account
Msn* money E— YT [ FT .COM  credit card finder

FINANCIALTIMES 1 po o f -4 vaur moneyh »A Compare and apphyé -4 Credit card finder *Log out
Home | Markets | Funds | Mogsges | Property | Loans | Credit Cards | Inswrsnce | Barking | Pensions | Tax | Guides | Community
Loans Home  Compare  Caloulate  BestBuys  Ardicles & Guides Powerad by i
moneysupermarket
Powerad by ® the price comparisen site
mon rmarket
,h::,,;cegyilf,&ed,;,:, gsé@ w 23 WAYS TO FIND THE BEST CREDIT CARD — COMPARE 300+ CARDS
$ . - The credit card finder alloves you to compare more than 300 credit cards from UK banks and building societies. Select a credit card from our guick
Loans - ’ caomparizon tables below o use the search options below to choose the type of card that best meets your needs. you can select regular, gold and
platinum cards, a3 well a3 features including introductory rate for new purchases or balance transfers, standard APR, lovaty scheme, or no annual
Ower 550 personal loans, secured loans, consolidation loans & car loans - fee
- '
Compare Loans Compare over 150 Secured Loans © seicctthe tvpe of o you e teresdin
" 2 3 [“IPistinum
Find the cheapest loan from over 550 products Homeowvner Loans can be idesl o sort out your finances by consolidating debts. They §
offer higher loan amounts, longer repayment terms and could increase your chance of o Do you expect to pay the credit card oft in full each morth? Oves Ono

being acceptad. Have you ever had any County Court Judgements ar been in arrears or defautted upon & loan
L i i N Y Courly Coutt bl * Oves Oo
(_Compare Now ) e
. ompare Now  »
Loan Period -- Pleaze select - A E-mail {ptional)

. Wi can email you updates on the katest rates
Residential Status -- Pleaze select - hd

N N See privacy polc:
Other loan options and comparisons privaey poley
Search
(%) Ouick Search () Smart Search Personal Loans Guide Secured Loans Guide T
Compare the cheapest Find the hest loans to
1oans in the market by it your individusl Debt Consolidator Declined for Credit? w BEST SELLING CREDIT CARDS YOU CAN APPLY FOR NOW
APR. credit profile and 0% Balance Transfer Cards
|r;cl;ease VU“”;“:”CE Car Loans Secured Loans Provider Balance TransferRate  Term  Purchases Rate Term Typical APR Annual Fee
ot being accepte
BT Exclusive 0% 9 mitrs 0% Imths 15.9% £0 | Details }
Compare Now b virgin Gredit Gard 0% 1B mths 0% Inths  1EE% 0 | Details
MBNA Platinum 0% 13 mths 0% 3mths  15.9% 0 | Details ]
i Barclavcard Platinum % Urtil 011072010 % 3mhs  124% £0 | Details }
Best Selling Loans
Sainshury's Gradit Card % 10 mths % 3mths 168.9% ] | Details }
Unsecured Loans Secured Loans
Halifax All In One 0% 9 mths 0% gmths  15.9% 0 | Details ]
0% Purchase Cards
. ~ Provider Purchases Rate Term Balance Transfer Rate Term Typical APR Annual Fee
Loan Typical APR Min Loan Max Loan
Halifax All In One % 9 ks % Amths 15.9% ] | Details }
Sainsbury's Personal Loan - 7500 15000 Bank of Scatland All In One 0% 9 mthe 0% A mmths 15.9% i | Details }
Virgin Credit Card % 3 mths 0% 16 mths 165% £0 | Details }
Alliance & Leicester 1% 7500 15000 Sainshury's Cradit Card % 3 ks % 10 mths 16.9% ] | Details }
Barclayeard Platinum % 3 mthes % Until 01072010 12.4% ] | Details }

=| . guardian TIMES Celegraph.couk thisismoney...

ESTABLISHED 1999

moneysupermarket
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Summary

Marketing: building a strong brand
I I r 7 |  r  J

Strategic approach to marketing with understanding of tactical levers
Unparalleled brand strength, reputation and distribution

Learning to monetise significant and valuable database

Launching new functionality to drive onsite cross-sell

Driving penetration in categories beyond car insurance

L]
44 moneysupermarket @
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Tobias van der Meer - MD Money

MONEY: Returning to growth

L
moneysu pe.rmarket @
45 agreatdeal easier




Agenda

Money: returning to growth
- r I I & 7 SIS S S

« Money overview

« What makes us different

« The growth opportunity

« Building on market leadership

«  Summary

L]
46 moneysupermarket @
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Money overview

More than 15 ways to help customers save
[—

Business
Finance

* New listings channel, under development

Banking

Savings

Cash ISAs

Stocks &

Shares ISA*

Current

Accounts

Travel

Money

47

Mortgages

Mortgages

Conveyance

an ]

Advisory Leads

(PAA)

—
— -

.
moneysu permarket @
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Money overview

A rich proposition for consumers
- r I I 7

Provsar

Mt fax
Viets Saver Exten

PSR SN

2 1980 cxts holy

Birmingham Wiashires
Telephone Extra |asue
71

Allance and Lecester
e
Onbne Saver Isswe 7

® Alliance
Leicester

Norwich &
Peterborough Buldirg
Socwmty
E-Savwr |lasue 3)

—
" ov—
———

NG Direct
Seangs Account

ING & DIRECT

2.80%

2.75%
224
bonss, Int
12 0t0s

2.75%

Baoua et
12 ey

2.75%
1454
tonay, |
12 oo

2.50%

Nosce M
n ) A
Peciod Pestment Branch ol Telaphone Innarmes ety
rea N X A ’ v
Our Expert Says: ~ Greal rate which doesa'| INCue 3 Bopus bosswss are sne

¢ Bes W Awdl 1 HIowed 2300 el -
& Of inberest M3 ‘

"
L And
preferarial raes for 12 manms. condtons spol Wumn‘narket @

reat R x x
MOSLE
i PHOMNES
Y
DAms * monsx

P UASLCAISS * guiade to credt cards

dabiensl

Qur Expert Says: Graat e on Balanois
witaranals 3 wd e n
A0CoUNt 13 MANEGES by Kiephon

raact £1,200 X ~ H
moneysupermarket.com Guides
Our Expert Says: Highly Sedbia account with 3 comeatd] 2 o nead to know ahout the oroaucts and
Top five ISA tips O swARe R 8.
Publiahed 24 Mgech 2010 Topic Sez Money ISA Savings bus 1 2 : Naxt «
Danny Cox of independent financial advisers Hargreaves Lansdown, gives his perty ihey can provide

top five tips on how to get the best out of your 1SA.

48

Motor Insurance
£218

Savings
£210

moneysupermarket
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Money overview
Stability achieved in 2009

45 +
40
35
30 +
25
20
15

10 1

Money Revenues 2006-2009

H1 2006

H2 2006

H1 2007

H2 2007

H1 2008

H2 2008

H1 2009

H2 2009

49

Significant reduction in loans business
in 2008 due to PPI changes, FirstPlus
(£13.2m revenue in 2008) and tighter
lending criteria

However, visitor volumes maintained
during 2008-2009

2009 focus on getting the basics right
— creating a business that’s ready for
market growth when it comes

Costs
Marketing optimisation

Website changes — ‘retail is detail’
ethos

RPV/providers

Money Team

.
moneysu permarket @
agreat deal easier



Money overview

Fragmented competition, mainly from niche players
I I r 7 |

Money Specialists

/< gmoneyfacts.co.uk

heIp ing you make better financial decisions

oorrpareandsavec m.

oney) mALLex
beatthatQuote.com’
otallyMoney |
moneyextracom

mmw.co.uk

Never Choose the Wrong Financial Product Again

moneyexpert.com

ﬁ comparethemarket.com-

Insurance Players

{- tgocm'pare com

50

Large
Corporate Entrants

TESCO compare

L ___—__-Hl"

Google

.
moneysu permarket @
agreat deal easier


http://www.confused.com/
http://www.lowermybills.co.uk/?WT.mc_id=100007
http://www.tescocompare.com/
http://www.moneyextra.com/
http://www.moneyfacts.co.uk/Default.aspx
http://www.beatthatquote.com/
http://www.compareandsave.com/
http://www.totallymoney.com/

What makes us different

The brand consumer trust most for Money products
I I r 7 | S S SR

25%

20%

15%

10%

5%

0% -

m
Source: YouGov Omnibus March 2010 51 mnneysupermarket @

The most trusted Money brands

s ﬂﬂnﬂl’]nn

Q. Which, if any, of the following do you trust to find the best money products for your needs (by money agreat deal easier
products we mean credit cards savings current accounts loans mortgages etc.)? [Please tick all that apply]



What makes us different

Unmatched distribution
IS GEEEES G S G S D S G

#1 Brand (Direct #1 Natural Search
to Site) Positions

#1 brand awareness Credit Cards: # 1 ——e @

Sophisticated Paid Largest
for Search CRM/Email Base
T

) 670k Money keywords
#1 brand trust Savings: # 1

] 1 10/10 quality score
‘3‘ hittp: | femeove. moneysupermarks oans:
| http: {jwwow. moneysupermarket.com/

Mortgages: # 1

'uu.—u.
posrnay

TIMES 120m visitors

== =]

]
52 moneysupermarket @
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Brand Building PR (+1000 .
Through Press BBTs articles/month) Site X-sales

.—nw.
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http://www.moneysavingexpert.com/

What makes us different
Market leadership & a strategic partner to providers

Traffic sent to major credit card provider (Indexed)

100 -
80
60 -

40 Too small for Hitwise sample

size

20
0 _

Moneysupermarket.com Nearest competitor Other competitors

(Compare and Save)
Source: Hitwise data April 09-March 2010 53

moneysupermarket
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The growth opportunity

Money providers see online / price comparison as a strategic priority
T S S

Online now a major source of new business

Traditional acquisition channels falling in effectiveness for providers

Banks increasingly looking for success based marketing — lower risk appetite

Cost per Sale (Indexed, Selected Provider)

-

Price Comparison
Search

Outbound Telephony
Direct Mail

Branch

Inbound Telephony

100
103
190
241
379
414

~

54

moneysu permarket
agreat deal easier
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The growth opportunity

Money consumer adoption; a significant value opportunity

Bringing Money consumer adoption to motor insurance levels: a £106m+ revenue opportunity

(at constant Moneysupermarket share)

60%
o ozl Potential Potential
50% users
users users
40% Existing Value: Value: Value:
Users £28M £18M £60M
30%
20%
AR Existing
10% - Users Users Existing
Users
0%
Motor Insurance Credit Cards Savings Loans
Source: Moneysupermarket analysis, based on GFK data and 2010 (q1) MS revenue per 55

sale, assuming constant MS market share

moneysupermarket

agreat deal easier
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The growth opportunity

Traditional barriers to adoption are falling
I I r 7 |  r  J

People who have tried comparison sites say....

| am more confident using comparison sites than | was a
year ago

| make more decisions on my own (eg. without financial
advice) about which financial products to buy than | did a
year ago

Comparison sites have made it easier to buy financial
products

Comparison sites have made it easier to research
financial products

Source: YouGov ComparisonCheck survey: response by users to extent 56 .
agreement with statements n: 2088 moneysupermarket
agreat deal easier



The growth opportunity

Traditional barriers to adoption are falling
- I I r Fr 7 | S S SR

Consumers who have tried price comparison are

changing the way they buy Money products

70 -

50 -
40
30
20
10 +

Car Insurance Credit Card Loan Savings ISA Mortgage

B Have bought through comparison site B Intend to buy through comparison site for next purchase

Source: YouGov research, base: those who have used a comparison site in 57

®
the last 3 months, Feb 2010 moneysupermarket @
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The growth opportunity

Macro trends impact consumer behaviour
I I r 7 | S SIS S

Other Key Market Drivers

Lending (Mortgage) Market

Total Number of Mortgage Products

18 +

16 1

* Rising house prices
 Liability/funding pressures on banks
o0 | « Bank of England rate changes

s « Market changes
6 1 . * New entrants

14

12

* Regulation

* ||| T e
« Consumer confidence

£L020
L0 €0
L0 YO

# of UK mortgage products with > 80% LTV:
Q1 2009: 654
Q1 2010: 820

i
o . 58 moneysupermarket
Source: Credit Suisse, Bank of England, Moneysupermarket analysis agreat deal easier




Delivering growth

Driving consumer awareness of Money price comparison
- r I I & 7 T S S

e TV and media

e Leverage 120m
Moneysupermarket visitors

e PR campaigns

e Continue to build natural
and paid for search
positions

.
59 moneysu permarket @
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Delivering growth

Best Shop: A new approach to our Money sites, starting in cards

- r 1 T "’ "F 7
@
moneysupe
e et
compaRe ALL UK CREDIT SO g = A new generation of Money sites:

g —

e ——— —
s Sign v *

e Customer led designs
wmodw“"""’“m“w ._._ g

m W.rvw»ﬂ‘

New technology — content management and

EXCLUSIVE CREDIT CARDS d ata b a Ses
a = * New tables, showcasing more products than ever
" H~~-—.‘~~d‘. n

e e s : i * Richer information for customers, including
Ptms e '] .

re==—— t_:._-: e = = reviews

pEs— — — e Test and learn flexibility

[Soei o] e S W e T EE

- —

60 moneysupermarket
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Delivering growth

Best Product: making Moneysupermarket consumers’ preferred destination for all Money products
D D S G D D D

High Street Banks Competitors Moneysupermarket

)
-
|
Lloyds 158
-

noneyp »-M.o-.'

COMPARE
-'v--:vu::}‘;g:u‘ EDIT CARDS e
- ' e N i

L ——

[P
COMPARE ALL UK CREDIT CARDS

Britain's Mo 1 companson sfe offerng you free independent and
whaole of markel comparison for all credl Caas plus enclusive
offers you cant hnd isewnars

Typical 1 5-90/ 0 APR variable

46 Cards All UK Cards (180) plus Exclusives

L]
61 moneysupermarket @
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Delivering growth

Best Product: working with providers to create new solutions for consumers
5 I 5 _F J | . r I

From:
Commercial deal (cost per click)
*  Online/product manager

To:
*  Partnerships

* New commercial structures
(cost per sale)

 CEO/Marketing Director
engagement

* Sharing data/insight

e Joint work on product design,
marketing campaigns, etc

3]
62 moneysupermarket @
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Delivering growth

Investments in our proposition are paying off
I I r 7 | S SIS S

New cards site launched Jan 2010

10% improvement in conversion

Twice as many products on our site as Q1 09

15% more budget from providers

And...

Improved customer satisfaction (NPS)
Bounce rate reduced (from 15% to 4%)

Halved page loading times

5 major site enhancements Q1 vs 4 in whole of 2009

Other product areas to follow (e.g. Savings underway)

3]
63 moneysupermarket @
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Summary

« Unique market leading position — rich proposition for consumers

Stability achieved

Cautious optimism about lending environment

Significant room for consumer growth

L]
64 moneysupermarket @
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Graham Donoghue - MD Insure, Home Services & Travel

INSURANCE: More than motor

.
65 moneysu permarket @
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Agenda

* Insurance overview
 Market headroom

« Creating the Best Shop
 The role of value and data
e« Summary

L]
66 moneysupermarket @
agreat deal easier



Our winning vision

Creating the best shop & filling it with the best products
1 I B J |

Best
Products

No reason to go
anywhere else

Helping every household
to make the most of their
money

Best Shop Data

Open when and
wherever a customer Keep safe and use it to
wants it delight customer

67

Build our
Brand

Be front of customers
minds and needs

moneysu p-ermarket
agreat deal easier
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We sell over 2.7m policies a year

We are more than just motor insurance
I I r 7 |

Motor Property Protection

Landlord Heating

Roadside

=
=3
-
L
=3

gnoon

L]
68 moneysupermarket @
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Significant headroom for growth

Only 20% of cars in the UK are insured via price comparison
I I r 7 | S SIS S

UK Motor Market (m)

25
20 -
O
©
@)
15 A — 8,.
c
=.
<
10 -
) . - -
O T T T 1
Motor Market Non PCW users PCW Researchers PCW Switches
o
Source: OC&C Strategy Consultants 69 mﬂneysupermarket @
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Creating the Best Car Insurance Shop

Better for Customers Better for providers

Time to get a quote reduced by 25% Its not just about price

o © © L s
I About the car About the driver Results u'é I
' Big Brand Price Check
Graham, we've found 91 quotes from £221.76 9
This quote is based on a MERCEDES-BENZ A 1992cc, Comprehensive cover, £300 Voluntary Excess and No Claims Not The Big Brand insurers closest to your
Protected for Graham Donoghue (Main Driver) valid until 16 April 2010 cheapest price of £221.76
provider ) _— Wind Courtesy Break Perscnal Leaal Pl £2176  View
Provider Premium - Excess screen Car  down Accident Cover
Heatihgs £22334 Ui
Hasiin, sm Pay Annual Total: feom igw
S e
Pay Monthly Voluntary: rom tor Bsw £223.96 View
1x£22.28 000 v o  E79.00 £19.99 £26.99 m
11x£2082 Compulsory: » Why are we showing these prices?
Price Total: £249.10 £295.00 » Wore details
Exclusive

You won't find this Hastings price cheaper

Adjust your quote

Hastfigs Pay Annual Total: Insurance type
BIRECT.con £223.34 40000 P EE———
w Comprehensive -
Pay Wonthly Voluntary: from for
1x£22.41 £300.00 .,/ o  £7900 £1999 £2699 Voluntary excess
1 x£2077 Compulsory: T
Total: £250.58 £100.00 » Wore details £300 -
112 price MOT voucher Protect your no claims

Yes © Mo

Pay Annual Total:
£300.00
£223.96 m Update Results
Pay Monthly Voluntary: for from for
i £00.00 o RITE £3589 o 42489
u Compulsory: .
Total: £246.35 £0.00 » More detais Filter your results
Only show quotes with a total
excess up to:
Pay Annual Total: _
£225.44 £400.00 L
: Pay Wenthly Voluntary. from far w Only show quotes that include;
MNSUS 1y £200.00
—— 1 x£2028 Compulsory: v ¥ B0 K s B Windscreen cover
Total: £257.01 £100.00 » More details Courtesy car
Breakdown cover
Personal accident
Pay Annual Total:

Legal cover

£226.36 £400.00

Likewise IREl=S £300.00 ” v om | % | o -
11%£20.38 Compulsory:
Total: £258.13 £100.00 » More details

FAQs

moneysu permarket
agreat deal easier




THE TYPICAL CUSTOMER
JOURNEY




®
Hello!

Sign in to view your previous quotes

NEWS &

moneysupermarket

agreatdealeasier
MOBILE
m m =
CAR INSURANCE

COMPARE CHEAP CAR INSURANCE
QUOTES TODAY

Insurance costs are rising, so compare prices now

GET A NEW QUOTE %

Q\)ﬁ Ny

z
1]
>

Over 100 companies to choose from... Compare Carflasurance quotes and cover from all the major players like:

B, cwrD esure @ \Fioles wvswe Wlelly Keikfity [TaT]

®
Hello Grahamt (Not you?)
moneysupermarket@ R e ouat 1 D it micamaci 1 e ok
agreatdealeasier
— BRI E . e
== = = aems
ou e car e driver esul X ~
(g © © G,
I About the car About the driver Results e o
About the car Our site Is protected by VeriSign % -
p— Graham, we've found 91 quotes from £221.76 Big Brand Price Check
3 { k B, This quote is based on a MERCEDES-BENZ A 1992cc, Comprehensive cover, £300 Voluntary Excess and No Claims Not The Big Brand insurers closestto your
Do you kne About the car About the driver Results & k - Protected for Graham Donoghue (Main Driver) vahd unsi 16 April 2010 eheapest pics of £221.76
© ves o yind Courtesy Break Persomsl Leas ol o v
o [ | ” s
4 i Our site is protected by VenSign = =
About the policy holder o s p ¥ Verisig e == s ool onw
° woedl T S —
Roughly, he Your name
First name Surname =
Enter the v We'll use your first name to talk you through the
I |[sumame rest of the site. » lore ceta
) Adjust your quote
EIoDe What i your gender? = —— —
o Insurance
2D G O Maie O Female mc'ﬂﬁ- 3.34 40000 trve
y Comprenensive -
Date of birth (dd/mmiyyyy) Voluntary excess
DOMMYYYY 20 -
Usmg 1 For example: 30/10/1984 or 21.9.82 or 19 Mar 1978 Protect your no claims.
Pay Anausl Totat Yes ® No
Marital status £223.96 N oo e [
When did y ST [ Upaate Resus |

ol ey Moathly Vohwlary: for from for
(—Pessesaea— 3] HEE e, e ol

From ' -—-M
x£2100 Compulory Filter your resuits

Totak £246.35 000 » More getaiy
How many children under 16 do you have? Only show quotes with a total
AAre you the s excess upto
@vYes O Pay Ansual Totat: -
g5 tee &Ea
i
Whatdoyo  Are you a homeowner? Wnsure Tem 00 @ |ior biten| - |% B T IS
hroyoua hom Jdnsure nwe o 7 wdsrsoncome
Social onl i
ial onl Totak: £267.01 £100.00 E Courtesy car
| Breakdown cover
na— House number or name Postcode 1 Personal accident
| | I e e o
Pay llnv;»y Vountary St [ Fiterresurs |
== - .
Where Is yc Phone number

[Ty o et iotis \ moneysupermarket

For example: Teacher, Receptionist, Retired, Student, etc %
72 agreatdeal easier
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wosiLe SRR
mmm T w rrioves SN

Hi graham,

Hello Graham (ot you?)

VOUCHERS

o CmER

Mo,
&%y

NEWSE
OMMUNITY

Your cheapest car ch""ch/ o (o=,
insurance quote is £221.76 A $ About the car About the driver Results R S—
A —g

Graham, we've found 91 quotes from £221.76 Big Brand Price Check

This quote is based on 3 MERCEDES-BENZ A 1992cc. ¥
Protected for Graham Donoghue (Main Driver) vaic until 16 April 2010

VIEW MY QUOTES »

v A
closest 10 your
cheapest price of £221.76

\d o Claims Not

Thanks for using our market leading comparison service to find your car insurance. Countesy Personal p— 4 View
To make It easler for you, out of the 91 quotes retuned we've listed the top 6 for your Brovder prombu. ¥ Eacens k‘:‘:‘n Car : Acsident QL:I ool e e
MERCEDES-BENZ A = =

e o Tout wiel@ onu e
When you're ready. all you need to do s click and buy. essential £221.76 29500

Vountary.
@000

[ Your top 6 prices S
== s

wmsd  £221.76

Hastings Essentals

trom
900 €1998

v v

Quote Summary
Policy Start Date

Car
msm.gs
DIRECT oo 154 MERCEDES SENZ, A
Hastings Drect £223'34 Cover type
Conprenensive Protect your no claims.
Yes @ 1o

Voluntary excess
£300

o
EEnf £223.96 Ty
Sinsure 44 o Totsk: £246.35 000 » Mes detain Filter your results ®
quote ‘graham donoghue. = Hello Graham! (Not 7]
- £225. o g i v i moneysupermarket : (et
excess up o & Your Account | @ Send us feeddack | Sign Out
~ o agreatdealeasier
v i £225.44 e - Ay - :
on . —
o e T e el
oy o v v om x e | Wndscreen cover
241 74 - Totak: €267.01 £100.00 ! 1 Courtesy car
View quote 2
£241. Shiny Welcome to your account Graham
i A Tout v
fane N [Cotoviee MU
ilter

There are a total of 91
quotes retumed iR
Expires

Hello Graham! (Not you?)

®
moneysupermarket
ngrgamea;easier & Your Account | 8 Send us feedback | Sign Out
m w

WELCOME BACK GRAHAM! N

Top 2 prices of your quote valid until 16 April

MObiE
PHONES

Expired

st I e
f for 11 months, £22.28 depost
essential i 2176 Total: £249.1

19.40

Over 100 companies to choose from... Compare Car Insurance quotes and cover from all the major players like:

Gminin [Giow 5) ESUre’ @ ot tuTelly Kwikfity [T

73
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Your recent activity

Quote Summary

MERCEDES-BENZ A

Drivers: graham (36, Main Driver)

Excess: £300, Cover Type:Comprehensive
Quoted on 13 April 2010 st 13:07pm

Expired quotes

Quote Summary

MERCEDES-BENZ A
Drivers: graham (36, Ma

Cover Typ

prehensive

Exc

BMW 650

Drivers: graha

Excess: £250, Cover Type:Compreher
No claims discount prot

MERCEDES-BENZ A

Drivers: graham (38, Main Driver

Excess: £25

Cover Type:Comprehe

Get a fresh car
insurance quote

Need to change some details?
Click here to start again

Start quote now »

Get a fresh home
insurance quote

Cheapest Price

wnatl £221.76

Delete quote

Cheapest Price
= Needto change some details?
£216.95 Refresh prices Click here to start again.
Start quote now »
Delete quote
£615.43 NS Manage account  §
From this area you can manage the
Delete quote following details on your account.
» Edit your details
» Change vour password
£22091 CEENEED

» Change your email 3ddress

Reuse details

moneysupermarket
agreatdeal easier




Our new shop has clear leadership in motor insurance

Motor Insurance site preference

50% - 46%

45% -
40% -
35% -
30% -

22%

25% ~
17%
20% A 15%

15% ~
10% -

5% -

O% T T T T

S ;
moneysupermarket @ s £3 comparethemarket.com

agreatdeal easier '_::...Qgcompcre.com ) ( @ n
~eSeel

Confused.com

Source: eDigital research 100 users, Car insurance
march 2010, based on usage
Question - Based on usage, which motor insurance site @.ﬂ

do you prefer 74 moneysupermarket
agreat deal easier




We are saving customers more than ever

We are saving people £64 more Value plays a bigger role in

Prices have risen 18% in the last year

on average purchase

£1,050 -
£250 -
£1,000 - - 53% 1
i £218 53% -
£200 -
£950 - 52% -
£150 52% 1
£900 - 519 A
_ 51% -
£850 - — £100
50% - 50%
£800 - £50 - 50% -
49% -
£750 T T £0 T 1 49% : .
Jan-09 Jan-10 Jan-09 Jan-10 Clicks 1st % buy at least
Position one extra
Car insurance Moneysupermarket.com,
comprehensive average average savings on car Internal measure, number of
ricepAA rice index g insurance, measured by customers clicking on 15t position
price, P consumer intelligence and % who buy at least one extra

L
Source: AA, provider sales data, internal M, provider feedback 75 moneysupermarket @

agreat deal easier



Home lags behind motor and holds huge growth

Home Insurance in the UK and Policies Sold
S S G GRS D G I SIS SRS

UK Households (m)

30

25 A 26
i O
20 %
15 - 16.9 g
— C
10 1 =
<
. Ll
0 T T T 1
GB households Households with Households with Purchased
Buildings contents through
comparison

m
Source : ONS, ABI, Internal 76 moneysupermarket @
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Same smart approach to home insurance

Smart tools for Customers

Smart question, open up conversion, reducing

dropout

Hello graham! (Not you?)
& Your Account | # Send us feedback | Sign Out

NEWS &
SOREEE

moneysupermarket

agreatdeal easier

MO

WELCOME BACK GRAHAM!

Top 2 prices of your quote valid until 01 April

£19.02

NKOF for 12 months,
£22808 G

Total: £228.24

£21.75

£229.40 for 9 months,

£45.38 deposit
GET QUOTES NOW »

Total: £241.63
Over 60 companies to choose from... Compare Home Insurance quotes and cover from all the major players like:

churchicSy  Kwik Fit) w8 Loydstss 5115GeT @l E MORE TH>N LA=umee Sheilas’

INSURANCE

- Vicroma jry. e

Home insurance Guides
& Tips

Read our home insurance guides Landlord Insurance

Need help getting a cheap home insurance policy? Read our home insurance guides and

B learn how to find the cheapest buildings and contents insurance to meet your personal
Community requirements. Learn about leading UK home insurance companies and see our top tips for
help obtaining cheaper house insurance quotes.

Flood risk t . Home insurance guide d Home insurance policy types

b Find the right home insurance Selectthe correct level of
Home insurance policy atthe best price. cover for your needs.
companies

Search for low cost cover on
buildings and contents
insurance for your properties
and buy your policy online.

Wiiyize Read our top tips for cheaper home insurance

moneysupermarket.com? Save even more money with our top tips to obtaining a cheaper home insurance quote.
Learn how you can lower the risk of claiming on your policy, minimise your risk in the eyes
of UK home insurance companies, and benefit from lower premiums.

» Read our home insurance tips

77

Give it a try: http://www.moneysupermarket.com/home-insurance/

5
I The policyholder The property About security The policy Results |

Your insurance Our site is protected by VeriSign

e of cover
\What would you like the insurance to cover? e

Please select the type of cover you're looking for

- Y
h+ e rm P wnatis covred?
+ Buildings - buildings insurance covers the
The building and its contents The building only The contents only main building of your home and its

decorations including fixtures and fitlings. It

also covers external property such as drives,

patios, garages, walls and fences.

01/04/2010 = Contents - contents insurance covers your

housenold goods &g furniture, carpets,
curtains, clothes, valuables and personal
belongings within the home. These items
must belong to you or a member of your
family whe permanently live with you

When would you like the policy to start?

How would you like to pay for the insurance policy?

One annual payment ) Monthly instaliments

In the past 5 years, has anyone living at the property made any home insurance claims?

Building insurance details

What's the current market value of the property?
£| £900.000.00

Please enter the rebuilding cost of your home
£ £400.000 How is this calculated? *‘:'E:-‘ﬁ‘

H

BCIS G\ RICS

The BCIS estimates the rebuiding cost for your property is £232,000.
Depending on the size and quality of your property, the rebuikding cost could
be as low as £151,000 or as high as £331,000. Please change the rebuiking
cost if you feel the estimate does not meet your expectations.

Would you like accidental damage cover?
No

© Yes

How many years no claim discount do you have for bul
5+ -

ing insurance?

1f you need to claim, what voluntary excess will you pay?
£150 ~

moneysupermarket

agreat deal easier




Value plays a more significant role in the home

£275

£270

£265

£260

£255

£250

£245

£240

£235

Prices have risen +11% for We are saving customers 14%

combined home & buildings more

] £135 ~
£130 - £131
| £125 A
. £120 -
£249 £115 - £115
£110 A
. . £105 . |
Jan-09 Jan-10 Jan-09 Jan-10
Buildings and contents Moneysupermarket.com, average
average price, AA price index savings on home insurance, measured

by consumer intelligence

Source: AA, provider sales data, internal M, provider feedback

Home is more value driven

than motor

60% -

50% - 51%
40% 1 39%

30% -

20% -

10% -

0% . .

Clicks 1st % buy at least
Position one extra

Internal measure, number of customers
clicking on 15t position and % who buy
at least one extra

.
moneysu permarket @
agreat deal easier



We are more than just car insurance

Significant opportunity in travel & Life insurance

UK travel policies sold (m)

25.0 - £800
£700

20.0 -
£600
£500

15.0 -
£400
10.0 - £300
£200

5.0 -
- £100
0.0 . . B

Policies sold Online sales PCW sales

Source: Mintel, datamonitor, ONS,management estimates

£380m GWP opportunity in life insurance

Growing at 12% per year

® Avg HH annual spend ®m % Households with Insurance

£700

£750

£500

Medical

Income protection Mortgage
Protection

45%

40%

35%

30%

25%

20%

15%

10%

5%

0%

.
moneysu permarket @
agreat deal easier



Summary

Insurance: More than Motor
S S IS S T D D G

Significant headroom for growth in Motor and Home

We have built the Best Shops and are filling it with the Best Products

Value helps plays a more significant role to open up commercials

We are using our data to drive smart CRM initiatives

We are more than Motor; we see further growth in other insurance channels

L]
80 moneysupermarket @
agreat deal easier



Summary

Best
Products

No reason to go
anywhere else

Helping every household
to make the most of their

money

Best Shop Data

Open when and
wherever a customer Keep safe and use it to
wants it delight customer

81

Build our
Brand

Be front of customers
minds and needs

moneysu p-ermarket
agreat deal easier
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